American A iation for the Ad t of Sci

Science serves its readers as a forum for the presentation and
discussion of important issues related to the advancement of
science, including the presentation of minority or conflicting
points of view, rather than by publishing only material on which
a consensus has been reached. Accordingly, all articles
published in Science—including editorials, news and comment,
and book reviews—are signed and reflect the individual views
of the authors and not official points of view adopted by the
AAAS or the institutions with which the authors are affiliated.

Publisher: Richard S. Nicholson

Editor: Daniel E. Koshland, Jr.

Deputy Editor: Ellis Rubinstein

Managing Editor: Monica M. Bradford

International Editor: Alun Anderson

Deputy Editors: Philip H. Abelson (Engineering and Applied
Sciences); John |. Brauman (Physical Sciences); Thomas R.
Cech (Biological Sciences)

EDITORIAL STAFF

Assistant Managing Editor: Dawn Bennett

Senior Editors: Eleanore Butz, Martha Coleman, Barbara
Jasny, Katrina L. Kelner, Phillip D. Szuromi, David F. Voss
Associate Editors: R. Brooks Hanson, Pamela J. Hines, Kelly
LaMarco, Linda J. Miller, L. Bryan Ray

Letters: Christine Gilbert, Editor; Steven S. Lapham

Book Reviews: Katherine Livingston, Editor; Teresa Fryberger
Contributing Editor: Lawrence |. Grossman

Chief Production Editor: Ellen E. Murphy

Editing Department: Lois Schmitt, Head; Julie W. Albers,
Denise Gipson, Steven Powell

Copy Desk: Joi S. Granger, Margaret E. Gray, Beverly
Shields

Production: James Landry, Director; Wendy K. Shank,
Manager; Catherine S. Siskos, Assistant Manager; Scherraine
Mack, Associate; Linda C. Owens, Macintosh Operator

Art: Amy Decker Henry, Director; Julie Cherry, Assistant
Director; Diana DeFrancesco, Associate; Holly Bishop,
Graphics Assistant

Systems Analyst: William Carter

NEWS STAFF

Managing News Editor: Colin Norman

Deputy News Editors: Tim Appenzeller, John M. Benditt,
Jean Marx

News and Comment/Research News: lvan Amato, Faye
Flam, Troy Gately (copy), Ann Gibbons, David P. Hamilton,
Constance Holden, Richard A. Kerr, Eliot Marshall, Joseph
Palca, Leslie Roberts, Richard Stone

Bureaus: Marcia Barinaga (West Coast), Michelle Hoffman
(Northeast), Anne Simon Moffat (Midwest)

Contributing Correspondents: Joseph Alper, Jeremy
Cherfas, Barry A. Cipra, Robert Crease, Elizabeth Culotta, M.
Mitchell Waldrop, Karen Wright

BUSINESS STAFF

Marketing Director: Beth Rosner

Circulation Director: Michael Spinella

Fulfillment Manager: Marlene Zendell

Financial: Deborah Rivera-Wienhold, Manager, Julie
Eastland, Senior Analyst, Josephine Megbolugbe, Junior
Analyst

Reprints Manager: Corrine Harris

Permissions Manager: Arlene Ennis

ADVERTISING

Advertising Sales Manager: Susan A. Meredith

Traffic Manager: Tina Turano

Traffic Manager (Display Recruitment): Daniel Moran
Line Classified: Michele Pearl, Manager, Brian Wallace,
Assistant

Advertising Assistant: Allison Pritchard

Send materials to Science Advertising, 1333 H Street, NW,
Washington, DC 20005, or FAX 202-682-0816.

SALES:Northeast/E. Canada: Fred Dieffenbach, Rt. 30,
Dorset, VT 05251; 802-867-5581, FAX 802-867-4464 « Mid-
Atlantic: Richard Teeling, 28 Kimberly Place, Wayne, NJ
07470; 201-904-9774, FAX 201-904-9701 ¢ Southeast: The
Alimar Group, Inc, 1915 Brickell Ave, Suite CC-1, Miami, FL
33129; 305-856-8567, FAX 305-856-1056 « Midwest: Don
Holbrook, 1110 North Harvey, Oak Park, IL 60302; 708-386-
6921, 708-386-6950 » West Coast/W. Canada: Neil Boylan,
828 Cowper, Ste. A, Palo Alto, CA 94301; 415-323-3302, FAX
415-323-3312 ¢ Int.: Nick Jones, UK; 44-647-52918, FAX 44-
647-52053

Information for contributors appears on pages 35-37 of the
4 January 1991 issue. Editorial correspondence, including re-
quests for permission to reprint and reprint orders, should be
sent to 1333 H Street, NW, Washington, DC 20005.
Telephone: 202-326-6500. London office: 071-494-0062.
Subscription/Member Benefits Questions: 202-326-6417.
Science: 202-326-6500.

Other AAAS Programs: 202-326-6400.

15 NOVEMBER 1991

15 NOVEMBER 1991
VOLUME 254
NUMBER 5034

SCIENCE

The Land of the Dammed

Science. Dr. Noitall, you are the world’s greatest expert on public relations, the man
who got Moses and the parting of the Red Sea into the Bible, the man who got William
Tell and the apple into the storybooks, and the man who got Hannibal and his elephants
into the history books.

Noitall. A vast understatement of my true worth.

Science. How is public relations work in the modern era?

Noitall. Absolutely thriving. I have a large agency, and our most recent challenge is
to sell a program for a dam in Death Valley.

Science. A damin Death Valley? That is absolutely the lowest spot in the United States
and also the driest. It seems an unlikely place for a dam.

Noitall. Exactly the proper challenge for a public relations expert. The more unlikely the
project the greater the need for a public relations expert. Everyone thinks dams should be filled
with water and on high ground so that the water flows downhill and generates electricity.

Science. Well, isn’t that the purpose of your dam?

Noitall. Absolutcly not. This dam is built on low ground, and will be largely empty

Science. Well then, what is the purpose of your dam?

Noitall. We are building the first safe dam. Previous dams have had a high probability
of breaking, thereby flooding homes and causing countless deaths due to drowning. By
putting the dam at the lowest point in the United States and keeping it largely empty, we
can be absolutely sure of its safety.

Science. How many people actually drown in dam-related accidents?

Noitall. That is the most antiquated approach I’'ve ever heard. Nowadays we are only
interested in absolute no-risk safety. The dam lake will contain only 3 feet of water, so that
even toddlers can touch bottom, and we will have life guards posted every few hundred feet.
Water in large doses is toxic, so we do have a disposal problem, but some of our accountants
are discussing how to launder the product.

Science. But even if you do get a little water in the dam, water will not run uphill.

Noitall. That is another silly assumption. The establishment is constantly falling back
on the laws of thermodynamics. Everybody assumes that water runs downhill, but we have
some excellent scientists who say there is a possibility that water runs uphill, and the only
reason they have been unable to publish articles in peer-reviewed journals is that the
establishment will not listen to contrary opinions.

Science. What scientists are they, and what laboratories are they identified with?

Noitall. These scientists are hired by my firm, and they are the very best scientists that
money can buy. They are completely reliable. I know exactly how they will testify at each trial.

Science. What will happen if water does not really run uphill?

Noitall. We will use pumps. Thus we have a completely nonconventional dam, which
will consume electricity instead of producing it, a welcome relief in a country that has too
many microwaves already.

Science. But that will cost money. Doesn’t that make the whole project too expensive?

Noitall. Since we are solving important environmental problems, to even ask about
money is to indicate a lack of moral standards.

Science. Is this a morally uplifting project?

Noitall. We have situated this at Death Valley because it will cause no displacement
of the homeless, it is not in any middle-class neighborhood whose property values would
be depressed, species will not be endangered, and the product is water, which has not caused
cancer in experimental animals.

Science. Won’t a dam hurt the locale as a tourist attraction?

Noitall. T am not in the business of solving the tourist industry’s problems. The
project will create job opportunities for other public relations experts, and keep lawyers off
the welfare rolls. Concrete manufacturers, construction laborers, and the Death Valley
Chamber of Commerce all will contribute to the campaigns of congressmen, each of whom
expects the dam to be named after him or her.

Science. You seem to have a hot political prospect that has extremely dubious logic.

Noitall. We call this, “Project Hot Dam.” With a good slogan, a 5-minute television
commercial, and a moral message, who ever cared about logic?>-—DANIEL E. KOSHLAND, JR.
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