courts. Though the Institute still might
enter into minor court actions in Cali-
fornia and Delaware over control of
the estate, attorneys who have fol-
lowed the case believe that the Texas
ruling effectively ends the Institute’s
chances of winning the empire.
—WiLLIAM J. BROAD

Reagan Ends
Mandatory Conservation

Among the regulations that the new
President attacked in his first month in
office were those designed to push
Americans into conserving energy
through controls on building tempera-
tures and home appliances. By ex-
ecutive order, Ronald Reagan lifted
the “emergency” temperature con-
trols on public buildings that Jimmy
Carter had just imposed for a second
9-month term in January. Building
managers who wish to save energy
will no longer be able to say that they
are keeping offices cool (65 degrees)
in winter and warm (78 degrees) in
summer because the law demands it.

While conservationists seem disap-
pointed, they are by no means ready
to fight to keep the controls. For ex-
ample, a spokesman for the Environ-
mental Policy Center said that the
mandatory  temperature  settings
stirred up a lot of ill will toward conser-
vation programs, a penalty not
matched by a significant gain in ener-
gy savings.

Far more distressing, says energy
analyst Eric Hirst of the Oak Ridge
Laboratory, is the new Administra-
tion's decision to withdraw federal
standards that were to have been
imposed this year on home appli-
ances. Reagan’s Department of Ener-
gy (DOE) has said only that it wishes
to “reevaluate” the regulations which
would have required manufacturers of
refrigerators, ovens, air conditioners,
and furnaces to build in a minimum
level of efficiency. Most observers as-
sume that this is the first step toward
kiling the entire project. Conserva-
tionists are planning to defend it.

Hirst says that the DOE “did a pret-
ty good job of making these standards
cost-effective.” He fears that it will
take manufacturers much longer to
improve the efficiency of appliances
without the spur of minimum federal

standards. And he points out that
hesitation will have long-term conse-
quences. An inefficient refrigerator
purchased today will probably waste
energy for 20 years. Hirst warns that
unless the home appliance industry
finds a way to push itself toward build-
ing in greater efficiency, 10 years from
now it may find itself in the same fix
the U.S. auto industry is in at the
moment. There are signs, he thinks,
that foreign appliance and furnace
manufacturers may try to invade the
American market with better products.
If customers begin to demand high
efficiency, Hirst asks, will the Ameri-
can companies be ready to supply
it?—ELIOT MARSHALL

Teletext War
Comes into Focus

French, British, and Canadian en-
trepreneurs are locked in an increas-
ingly heated battle to penetrate the
still-untapped U.S. market for teletext
systems, which allow television view-
ers to summon up “pages” of textual
information on a TV screen (Science,
7 November). One reason for the in-
creased pace of the competition is
that consumers, beset by soaring gas-
oline prices and rampant inflation, are
more often staying home for entertain-
ment. Sales of color television sets
are currently at an all-time high.

Canadian promoters have captured
the attention of Time Inc., which this
year will begin testing a satellite-
based teletext service. The 24-hour-a-
day system will utilize a teletext format
known as Telidon, developed by the
Canadian Communications Depart-
ment. Time says it will initially test the
system on cable TV channels owned
by American Television and Commu-
nications Corp., its cable subsidiary.
Teletext systems were first developed
in England for use with regular TV
stations, the teletext “pages” being
encoded into the so-called vertical
blanking interval between the trans-
mitted pictures and retrievable when
the viewer pressed a hand-held selec-
tor. About 100 pages of information
were available. Since a vastly in-
creased number of channels can be
transmitted by a satellite-cable distri-
bution system, however, Time has
decided to devote whole channels to

-Briefing

its teletext service. The result of this
decision is that about 2000 pages of
news, weather, stock market reports,
airline and train schedules, sports
scores, and shopping guides will be
available to subscribers of the Time
service.

British promoters announced on 19
February the launching of a joint ven-
ture in the United States to market its
teletext systems, which have been
operating in England for 7 years. The
venture is sponsored by British Tele-
com (the telecommunications arm of
the British Post Office) and Logica Ltd.
(a British computer firm). The pair
plan to aggressively market their tele-
text systems, a distinct change of
strategy. British engineers freely dem-
onstrated the technology around the
world in the late 1970’s and thus
touched off the current spate of rival
systems. The British are only now
starting to capitalize on the booming
world market. “Because our systems
are operational,” says Dill Faulkes,
president of Logica, “we have a sub-
stantial advantage over our interna-
tional competitors, whose systems
are still primarily experimental.” The
British system was recently adopted
by Austrian television, which already
is sending signals to some 15,000 re-
ceivers equipped with teletext de-
coders. A U.S. manufacturer, more-
over, has just announced the produc-
tion of a teletext decoder based on
British know-how. Zenith, which shares
with Radio Corporation of America the
top spotin U.S. color TV sales, is now
manufacturing a teletext decoder it
calls Virtext.

French promoters are continuing
their alliance with the CBS television
network, which recently launched a
test of the French Antiope system
over the CBS-owned and operated
station in Los Angeles, KNXT. By this
fall, CBS hopes to have 100 receivers
with experimental decoders placed in
special test locations around Los An-
geles.

CBS is continuing to press its re-
quest that the Federal Communica-
tions Commission (FCC) set the An-
tiope specifications as the U.S. stan-
dard for all teletext transmissions.
Though there has been no official
ruling, the FCC has apparently made
a de facto decision to let market
forces determine which teletext sys-
tem will reign in the U.S. marketplace.

~WiLLiAm J. BROAD
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