
mains we explored), the life-span of ideas is 
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too short to 'allow for an "ide'a-based evolu- 
tion" mechanism to be activated, temporally 
progressed, and eventually exhausted. The 
worldly consequences (for example, market 
behavior) feed back to influence the compe- 
tition among templates rather than ideas. 
Certain templates are "selected for" to be 
promoted or to survive, and others are "se- 
lected against" to vanish. Finally, genes are 
invisible in the scale of behavior, and so are 
templates; only scientific exploration can 
uncover their existence and their dynamics. 
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In the News Focus article "Fighting fire with fire" by David Malakoff ("Biological invaders," 17 
Sept., p. 1841), the caption on page 1843 for the top images should have read "Larvae of 
Rhinocyllus conicus (adult, right)." 

In the Report "Slope water current over the Laurentian Fan on interannual to millenial time 
scales" by L. D. Keigwin and R. 5. Pickart (15 Oct., p. 520), some symbols and the lines connect- 
ing the symbols in panels B and D of Fig. 4 did not print.The correct figure appears here. 
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Nanotechnology is going to change everything. 
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