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AMERICAN ASSOCIATION FOR 
THE ADVANCEMENT OF SCIENCE New Magazine: Opportunity for the Membership 
Science serves its readers as a forum for the presenta- 

tion and discussion of important issues related to the ad- The Board of directors of the AAAS, meeting in Washington on 20 and 21 
vancement of science, including the presentation of mi- April, unanimously made the important decision that the Association should 
nority or conflicting points of view, rather than by pub- 
lishing only material on which a consensus has been publish a new magazine, to be called Science 80, Science 81, Science 82, 
reached. Accordingly, all articles published in Science- and so on. It is in no sense a substitute for the present Science magazine, 
including editorials, news and comment, and book re- 
views-are signed and reflect the individual views of the which will continue as before to serve the membership and to present 
authors and not official points of view adopted by the AAAS to the world. The object of the new magazine is to bring the findings, 
AAAS or the institutions with which the authors are af 
filiated. the methods, the spirit, and the ethic of science to a larger audience of 

Editoriai Bosrd perhaps a half-million to a million people. It will be colorful, and written to a 
1979: E. PETER GEIDuscHEK, WARD GOODENOUGH, considerable extent byprofessional science writers. It will be less technical 

N. BRUCE HANNAY, MARTIN J. KLEIN, FRANKLIN A 
LONG, NEAL E. MILLER, JEFFREY J. WINE than Scientific American, more rigorous than Smithsonian, and more theo- 

1980: RICHARD E. BALZHISER, WALLACE S. BRoEcK- retical than Popular Mechanics. A careful study of the market has sug- 
ER, CLEMENT L. MARKERT, FRANK W. PUTNAM, BRY- 
ANT W. RossITER, VERA C. RUBIN, MAXINE F. SINGER, gested that there is a niche for such a magazine. 
PAUL E. WAGGONER, F. KARL WILLENBROCK If that were all, however, why should AAAS do it? Why not leave it to 

Publisher one of the commercial publishers who have also shown interest in this 
WILLIAM D. CAREY niche? There are two major answers to this question. One is that AAAS 

Editor from its very beginning has regarded the education of the general public in 
PHILIP H. ABELSON matters scientific to be one of its major functions. The second is that the 

Editorisi Staff new magazine provides an opportunity for the membership of the Associa- 
Managing Editor Business Manager tion to participate in this educational enterprise in a variety of ways. Much 
ROBERT V. ORMES HANS NUSSBAUM 
Assistant Managing Editor Production Editor of the strength of AAAS is that it symbolizes the existence of a scientific 
JOHN E. RINGLE ELLEN E. MURPHY community, interested in the pursuit of evidence about a real world and 
News Editor: BARBARA J. CULLITON 
News and Comment: WILLIAM I. BROAD, LUTHER J. inspired by curiosity and a love of veracity. Scientists are also human beings 

CARTER, CONSTANCE HOLDEN, ELIOT MARSHALL, and share the faults of the species, but we should never forget that they are a 
DEBORAH SHAPLEY, R. JEFFREY SMITH, NICHOLAS subspecies of human beings with a peculiar culture of their own. If the new 
MACK JOHN WALSH. Editorial Assistant, SCHERRAINE magazine does not reflect this culture, it will fail in its purpose of presenting 

Research News: BEVERLY KARPLUS HARTLINE, which a product of the scientific to the at 
FREDERICK F. HARTLINE, RICHARD A. KERR, GINA science, is community, public 
BARI KOLATA, JEAN L. MARX, THOMAS H. MAUGH II, large. 
ARTHUR L. ROBINSON. Editorial Assistant, FANNIE Since the new magazine must fill felt public needs, the editors will set up 
GROOM 

Consulting Editor: ALLEN L. HAMMOND mechanisms for identifying urgent public wishes for authentic information. 
Associate Editors: ELEANORE BUTZ, MARY DoRF- However, at the same time, members should regard this new magazine not 

MAN, SYLVIA EBERHART, RUTH KULsTAD 
Assistant Editors: CAITILIN GORDON, LOIS SCHMITT merely as a consumer good, but as an opportunity to express their own 
Book Reviews: KATHERINE LIVINGSTON, Editor; 

LINDA HEISERMAN, JANET KEGG concerns and interests in the presentation of science to a larger public. I 
Letters: CHRISTINE KARLIK 
Copy Editors: ISABELLA BOULDIN, STEPHEN KEPPLE suggest that each of the AAAS sections appoint one or two correspondents 
Production: NANCY HARTNAGEL, JOHN BAKER; YA to read the magazine carefully and send brief reports to the Association with 

Li SWIGART, HOLLY BISHOP, ELEANOR WARNER; 
MARY MCDANIEL, JEAN ROCKWoOD, LEAH RYAN criticisms and suggestions for further articles, to be transmitted to the editor 
SHARON RYAN and the editorial board. Members should write letters to the editor and 

Covers, Reprints, and Permissions: GRAYCE FINGER 
Editor; CORRINE HARRIS, MARGARET LLOYD should submit suggestions for articles themselves. 

Guide to Scientific Instruments: RICHARD SOMMER In the start-up phases of the new magazine, virtually all the content will 
Assistant to the Editor: JACK R. ALso' 
Membership Recruitment: GWENDOLYN HUDDLE be prepared by professional science news writers. Too few practicing scien- 
Member and Subscription Records: ANN RAGLAND 

EDITORIAL CORRESPONDENCE: 1515 Massachu- tists are good science writers at a popular level. After the style and level of 
setts Ave., NW, Washington, D.C. 20005. Area code the magazine are fully established, members of the Association should try to 
202. General Editorial Office, 467-4350; Book Reviews 
467-4367; Guide to Scientific Instruments, 467-4480; practice the art of science writing for the general public. There is no guaran- 
News and Comment, 467-4430; Reprints and Per- te 
missions, 467-4483; Research News, 467-4321. Cable e, of course, that unsolicited articles would be accepted, but this is true 
Advancesci, Washington. For "Instructions for Contrib: also of Science or any other reputable journal. Nevertheless, such articles 
utors," write the editorial office or see page xi, Science, would be welcomed with a clear understanding about the audience to which 
28 September i979. 
BUSINESS CORRESPONDENCE: Area Code 202. they are addressed. 
Membership and Subscriptions: 467A417. Once the magazine is established, one would like to link it wtth an exten- 

AdvertIsing Representatives sive research project in how the images of science in the minds of the gener- 
Director: EARL J. SCHERAGO 
Production Manager: MARGARET STERLING al public change in regard to content and credibility. The scientific commu- 
Advertising Sales Manager: RICHARD L. CHARLES nity may be facing a deepening crisis of credibility. We have pretended to 
Marketing Manager: HERBERT L. BURKLUND know more than we do. Science is a treasure chest, but every treasure chest 

Sales: NEW YORK, N.Y. 10036: Steve Hamburger, 1515 
Broadway (212-730-1050); ScoTcH PLAINS, N.J. 07076: is also a Pandora's box and we cannot escape responsibility as a scientific 
C. Richard Callis, 12 Unami Lane (201-889-4873); CHI- 
CAGO, ILL. 60611: Jack Ryan, Room 2107, 919 N. Mich- community for the evil consequences as well as the good arising from in- 
igan Ave. (312-DE-7-4973); BEVERLY HILLS, CALIF. creased knowledge. A new magazine should give us an opportunity to work 
90211: Winn Nance, iii N. La Cienega Blvd. (213-657 
2772); DORSET, VT. 05251: Fred W. Dieffenbach, Kent out some of these problems and to break down some of the walls, both of 
Hill Rd. (802-867-5581) 
ADVERTISING CORRESPONDENCE: Tenth floor language and of pride, that separate scientists from our fellow human 
t515 Broadway, New York, N.Y. 10036. Phone: 212: beings.- KENNETH E. BOULDING 
730-1050. 
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